
 

These few simple rules will help you use our branding elements to communicate 

the SALT OF THE EARTH  brand most effectively. 

 

 



 

LOGO 
The  SALT OF THE EARTH  identity consists of a Logo, Signature and tagline. 
The Logo mark including Signature and Tagline is available when it is used with 
intention as the visual focus.  
 
The Signature may be in conjunction with the Logo mark or on its own. 
The Tagline may be used in conjunction with the Logo mark or on its own. 
 
The logo is comprised of a unique Hill Design. The one is Icon which has a Hill 
design with crystals, and the typography. The logo has been designed with the 
intention of being strong enough to communicate our unique brand identity to 
showcase the business nature. 
 



 

LOGO 

These colors were selected to be used first and foremost. However, only the 

sliver color  (#e0e0e0)  can be used on the text. 

RGB 
255, 134, 93 

CMYK 
0,59, 64,0 

HEX 
# ff865d 

 

RGB 
192, 98, 75 

CMYK 
20,72,74, 6 

HEX 
# c0624b 

 

RGB 
251, 204, 188 

CMYK 
0, 23, 21, 0 

HEX 
# fbccbc 

 

RGB 
255, 228, 219 

CMYK 
0, 12, 10,0 

HEX 
# ffe4db 

 



 

LOGO 

When you place our logo in a design, please make sure you  give it room to 
breathe; we call  this “clear space.” Always leave a clear space area  equal to 
the cap height of the  Salt of the Earth logotype “S”  
 
Logo artwork comes with the clear space dimensions included in the  
art board size. 
 

Minimum Logo Size



 

LOGO 

 
 
 
  

Ink Free 

A B  C D E F G H 

I J K L M N O P Q 

R S T U V W X Y Z 

 

a b  c d e f g h i 

j k l m n o p q r s 

t u v w x y z 
 



 

LOGO 
 

Our wordmark is primarily used in brown  background. It can sit on top any 

light background with our color tone except blue, black or any other dark 

backgrounds. 

 

 

Our wordmark should never be used in black or any other dark backgrounds. 

Additionally it shouldn’t be used with our color tones which may match or any 

change of font. 



 

LOGO 

 



 


